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ABOUT CAMOIN310

Camoin 310 has provided economic development consulting services to
municipalities, economic development agencies, and private enterprises since
1999. Through the services offered, Camoin310 has served EDOs and local and
state governments from Maine to California; corporations and organizations that
include Amazon, Lowes Home Improvement, FedEx, Volvo (Nova Bus) and the New
York Islanders; as well as private developers proposing projects in excess of $6
billion. Our reputation for detailed, place -specific, and accurate analysis has led to
over 1,000 projects in 40 states and garnered attention from national media outlets
including Marketplace (NPR),Cr ai n6s New ,Yorbek maBazisei The s s
New York Times, and The Wall Street Journal. Additionally, our marketing strategies
have helped our clients gain both national and local media coverage for their
projects in order to build public support and leverage additional funding. We are
based in Saratoga Spings, NY, with regional offices in Richmond, VA;Portland, ME;
Boston, MA; and Brattleboro, VT. To learn more about our experience and projects
in all of our service lines, please visit our website atwww.camoinassociates.com
You can also find us on Twitter @camoinassociateand on Facebook
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

EXECUTIVE SUMMARY

Camoin 310 was commissioned to complete a market analysisand mall redevelopment trends study for the
Enfield Square Mall located in the Town of Enfield, Connecticut. The market analysisexamined redevelopment
opportunities for the property based on market conditions and the future outlook for suburban malls.
Comprehensive data analysis was supplemented vith additional research and market intelligence interviews with
local realtors, developers, and others knowledgeable about local market conditions.

The market analysis consists ofthe following sections:

Demographic and Economic Profile;
Residential Multifamily Market Analysis;
Retail Market Analysis;

Office Market Analysis;

Industrial Market Analysis;

Tourism and Hospitality market Analysis, and
Mall Redevelopment Trends.

w W W W W W w

Overall, the study identified several market-feasible uses for the redevelopment of the Enfield Mall property.
Multifamily residential was identified as a primary opportunity along with other types of housing. Specific types of
retail, including big box, restaurants,and retail integrated into mixed -use development, were also found to have
market potential despite the vacancy struggles of the mall property. A limited amount of office space may be
feasible, but will likely be restricted to medical office, which was found to have strong market feasibility.
Distribution and fulfillment industrial reuse also emerged as a strong opportunity given growth in e -commerce
and the sitebs si zledgiag(d.g, hatet) devepment may havecneoderte potential in the
mid-term for the property. Lastly, the analysis determined that there is demand potential for
recreation/entertainment uses, particularly family-oriented regional destination uses. The results are further
summarized below.

MARKET OPPORTUNITY FINDINGS

RESIDENTIAL
A There is significant market potential for multifamily residential at the Enfield Square mall property.
Despite Enfield not having a hi sdlarational advantggeforobust hous
commuters coupled with very strong multifamily market trends, including low vacancy, rising rental rates
and positive market absorption, indicates current and future market demand potential.

A Potential for a variety of housing pr  oducts and price points . The site has the potential to
accommodate several market segments and price point levels, particularly workforce levelunits catering to
the local Enfield population and workers and more upscale units targeted towards commuting
professionals. Additionally, there is a need for affordable housing in the community, particularly for the
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

senior population. In addition to apartment units, there is also potential for owner -occupied housing
including townhouses.

Mixed -Use Key to Residentia | Market Success. To achieve optimal market success, multifamily units

would need to be developed as part of a mixed -used redevelopment concept featuring amenities such as
shopping, eating/drinking establishments, and potentially other recreation/entertain ment options.
0Standaloned6 multifamily would still be expected to
figures would be diminished.

There is annual market potential for the next five years for approximately 138 rental units at the
Enfield Square Mall site as part of mixed -use redevelopment . Based on the market demand analysis
and conversations with developers it is expected that the site could absorb this level of development given
current and foreseeable market conditions. There is also demandpotential for approximately 20 -30
townhouse/condo units per year. Therefore, the first phase of a mixed-use development project would
likely accommodate up to approximately 276 apartments and 60 condos (assuming a 2-year development
phase).Outside of the site, there is additional annual demand for 785 units in the market area (for the next
five years).

RETAIL

W

A Despite recent struggles of retail on the property, there is future retail potential. There is market

potential for big box retail onthe property. The siteds interstate doateenihs and
the existing Target has already made the property a target of national retailers despite no formal deals

being reached. While design challenges may exist,such as incorporating experiences and personalization

into the shopping experience, there is anticipated redevelopment potential from national big box retail.

Mixed -use and pedestrian -friendly retail has potential. = The market analysis indicated that in a mixed-
use redevelopment of the site, new small scale retail would have potential. New on-site residents with
purchasing power would drive this demand potential along with better alignment of this type of retail with
modern consumer preferences. If the property is redeveloped with substantial multi-family of up to
approximately 276 apartments and 60 condos, it is expected that between 100,00 and 150,000 square feet
of retail could be incorporated.

Strong Restaurant Potential . There is existing unmet demand for restaurants in the local market areawith
gaps for mid- and upscale and independent restaurants. Existing conditions would support the addition of
two restaurants. Future on-site residential development would enhance that demand potential.

Existing retail need could be met in a mixed -use environment . The retail analysis identified several
retail categories that may have potential in a walkable mixed-use environment given current market
conditions. Future on-site residential would enhance retail market potential and create additional
opportunities catering to those tenants.

i Jewelry, Luggage & Leather Goods A Electronics & Appliance Stores
Stores A Sporting Goods/Hobby/Musical
T Clothing Stores Instrument Stores
' 2
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

OTHER COMMERCIAL/INDUSTRIAL
A Generally limited office demand potential. The office market is currently very weak with high vacancies
generated by the COVID-19 crisis. With projected declines in office-utilizing industry sectors and shifts to
remote work there is likely to be an oversupply of office space in the market for the foreseeable future.
Therefore, there is limited office development opportunity. With the shift to remote working and flexible
work arrangements, coworking and/or similar flexible workspaces may have somefeasibility, particularly in
mixed-use development with new residential units.

A Market potential for specialized medical office space. Despite the lack of office demand, the analysis
determined that future growth in healthcare sectors will drive new demand for medi cal office space,
particularly for ambulatory care (outpatient settings). Overall, there is estimated demand for nearly 38,000
square feet of new medical office space in the Town of Enfield over the next ten years. However, the
development potential for th e Enfield Square Mall site may be greater given its location and access
advantages, potential new on-site residents, and the estimated full market area demand for 1.6 million
square feet of medical office space over the next 10 years.

A Warehousing/distribu tion represents industrial redevelopment potential. The market for distribution
and fulfillment centers and warehousing has exploded with demand since the onset of COVID and is
expected to remain strong in the future with further shifts to e -commerce. Empbyment projections
indicate increased demand for this type of industrial real estate in the future. The mall site is ideally
situated for last-mile distribution given its immediate interstate access to two major metro areas.
Interviews indicate that there has already been interest in the property for these types of uses.

TOURISM/HOSPITALITY
A Favorable conditions for lodging development prior to COVID -19 crisis. The lodging market had been
strengthening in the immediate years preceding the economic and health crises with improving occupancy
rates and strengthening hotel financial performance metrics. The lodging market is expected to begin to
recover in 2021 but the feasibility of new lodging development depends on the strength and timeframe of
that recovery.

A New lodging development may be feasible but not likely in immediate term. In addition to COVID
market impacts, there are existing lodging options in immediat e proximity to the mall site including
Hampton Inn (upper midscale), Red Roof Inn (economy), and Motel 6 (economy). However, the site is an
ideal location for lodging development and can capture demand from generators in both Hartford and
Springfield. As the market recovers, lodging development may become feasible and would be further
supported by any new on-site demand generators such as entertainment/recreation destination uses.

A There is unmet demand for recreation and entertainment establishments in the local Enfield area
(and surrounding communities).  Options are extremely limited and many households must travel to
Hartford or Springfield for recreational and entertainment pursuits. Family -oriented
recreation/entertainment was specifically identified as having potential. While further analysis would be
required to identify specific feasible uses, the types of family-oriented entertainment and recreation
include (but are not limited to): trampoline park, indoor waterpark, indoor sports complex, bowling,
miniature golf and amusements, etc. Given the interstate access of the site, there may be potential for a
destination recreation/entertainment use as part of the redevelopment of the mall site.

' 3
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

MALL TRENDS

A Suburban style shopping malls in decline.  Nationally, malls like Enfield Square Mall have been in
decline as the retail industry continues its transformation. Department store anchors and apparel tenants
have fared poorly, reducing foot traffic and accelerating vacancies in malls. The rise of ecommerce and
shifts in consumer behaviors have largely driven the decline in shopping malls.

A There are key themes and trends among mall redevelopment efforts. The location of older shopping
malls have given them great advantages for new uses. The key trends among nall redevelopment projects

W

include:

0

camoin

associates

New tenant mix: Malls are bringing in new types of tenants to fill vacancies, including uses that
focus on entertainment.

Alternative uses: Many projects have adapted malls for uses including office, residential, hotels,
and mixed-use concepts. Multifamily residential has emerged as a primary redevelopment focus
for many mall redevelopment projects.

Last-mile distribution centers:  Many malls have also transitioned into fulfillment centers for the
delivery of e-commerce orders to those in the surrounding area. Malls that have large vacant
spaces have proven to be well suited for this type of reuse.

Themed destinations: It has also been common for malls to be repurposed around specific

themes such as oOhealthdé that has an eaoagwth s e

similarly themed tenants.
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

1. INTRODUCTION

1.1SITE OVERVIEW

Enfield SquareMall is currently a 787,000 square foot one-story regional shopping mall located at 90 EIm Street,
Enfield, Connecticut( t he 0 d e v el dherdodowing map indeaiey the location of the development site on
Elm Street and its proximity to I-91.

Map 1 Development Site

Lafayette Park®

.
‘.

..‘-

‘ ' Enfield 3qua;— /.’A '

Homes'ensé

THOMPB.SIO'NVIIL'LE » . . = | .
— - T ™~y . " 5
- | -
1 o & (150}

¢ Brookside Plaza &
Stop & ShopiPlaza Hazarg 1 -

Source: Google Maps

Enfield Squarehas been subdivided in 16 parcels as shown inMap 2, however parcel assenbly or reconfiguration
is assumed to be possible.The current land use breakdown of these parcels isas follows:

w

Llotl: Currently undeveloped (Popeyeds Louisiana Kitche
Lot2:Fi garods | talian Restaurant

Lot 3: Outback restaurant

Lot 4: Undeveloped

Lot 5: Target retail store

Lot 6: Vacant

Lot 7: Vacant

Lot 8: Cinemark Movie Theater

Lot 9: Vacant

Lot 10: Enfield Square Mall, associated entrance roads and parking

w W W W w w w w W
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

Lot 11: Subway and Starbucks

Lot 12: Undeveloped

Lot 13: Parking lot

Lot 14 : Vacant

Lotl15:Wendy6s restaurant
Lot16:F r i e nrestauyadts

w W W W W W

Map 2: Lot Layout

PROPOSED LOTS
Lot AREA

@ [ 12000 36288 SF. = 0833 AC.

@ [ 22w | seawsr-tmzac

@ | 3200 56,984 SF. = 1.308 AC.

@ [e2ms | saimesretarzac

® [ s20m 328,508 SF. = 7,542 AC.

® | 62010 61,086 SF. = 1.403AC,

@ | 72019 | 2742085F 6297 aC.

82019 185,538 SF. = 426 AC.

© |9z | wosemsr -ssenc

0 | ioz0iv 23TBAC.

| orc 4177855, =0959AC. | (@) 1-2020 | 646,364 51 - 15.2ac.

[ 070 | memsk-ossac  |(@)z-202 es1msre Lazsic

03 [JOMER | teocarse=asac [ (@)s-z02d 54362 5FsLzac,

Source Town of Enfield
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

1.2SITE CONTEXT

GEOGRAPHES STUDIED Map 3: Market Area
The market analysis considers twoprimary geographical areas to
compare local and regional trends: the Town of Enfield, CT and the
Market Area. The Market Area, which is used throughout all portions

of this market analysis, includes the entirety of Hartford County, CT
and Hampden County, MA, as well as the northern portion of Tolland
County, CT (includingthe towns of Somers, Stafford, Union, Ellington,
Tolland, Willington, and Vernon). The market areais based on a review
of commute patterns within the region and is a reasonable
representation of the market area for the five market segments
studied.

Springfield

..

Market Area

Hartford

Willima ntic

CONTEXT
The devel opaooaiontneasacdess o mterstate 91 allows for
its market area to extend from Hampden County, MA in the north Jaterbury Middl=town

eriden

through all of Hartford County, CT in the south. Bordering the

development site on the west, this interstate access iskey in that it connects the site to multiple regional

population centers, providing a large pool o f available workers and or customers ofthes i t e 6 s e (GeThd u a | u
site hasimmediate access to 191 via exit 47 and Hazard Ave and exit4 8 and EI m Stinterstate acceBshe si t
offers a significant competitive advantage that will offer benefits to a variety of potential reuse options, including

residential for commuters, entertainment and recreation destinations, industrial and distribution uses, and retalil,

among others.

Daily, an average of 31,900 cardrive past the development site on EIm Street, with approximately 88,500
traveling on the nearby 1-91.! The map on the following page shows local traffic counts in the immediate area of
Enfield Square Mall.

On the north, east, and south Enfield Square is borderedby big box retailers and fast food/chain restaurants.
Asnuntuck Community College is also nearby, as are the Enfield public schoolsA single-family residential
neighborhood is to the north east, on the other side of EIm Street.

1 Source: Esti
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Map 4: Traffic Count Map
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

1.3DEVELOPMENT PROJEGELINE

Within the market area there are 169 development projects that are either in the final planning phase, have been
proposed, or are under construction. In total, these projects have the potential to add nearly 13.6 million rentable
square feet to the market area. Retail (all types) accounts for the most projects, at 37%. This is followed by office
with 19% of projects and industrial with 18%. Industrial projects account for the largest amount of rentable square
feet, at 53%. This is followed by multifamily, with 25% of the total rentable square feet. SeeTable 1 for additional
details.

In addition to the developments that are in the pipeline, Enfield is also undertaking an effort to establish a transit

oriented district (TOD) around a future passengerr ai | st ation | ocated in the town
corridor through the New Haven -Hartford - Springfield (NHHS) Rail Program.The Enfield station will be located in

the Thompsonville neighborhood, which was historically a thriving downtown area. Today, the neighborhood is

prime with opportunities for redevelopment. 2 Thompsonville is located directly to the west of Enfield Square, on

the other side of 1-91, and the development of the rail station has the potential to further expand the accessibility

and desirability of the Enfield Square Malldevelopment site. New development in Thompsonville could

complement that of the Enfield Square Mall development site.

Table 1

Market Area Development Pipeline
Rentable
Mumber of  Building Area
Property Type Projects (SR
Flex 2 42 950
Proposed 2 42 950
Hospitality 17 724,700
Final Planning 3 91,906
Proposed 12 542,794
Under Construction 2 90,000
Industrial 3 7,120,395
Proposed 27 6,398,995
Under Construction 4 721,500
Multi-Family 25 3,342 114
Proposed 12 2,381,990
Under Construction 13 960,124
Office 32 1,200,478
Proposed 27 1,091,258
Under Construction 5 118,220
Retail 44 771,875
Proposed 37 701,175
Under Construction 7 70,700
Retail (Community Center) 4 23,700
Proposed 4 23,700
Retail (Neighborhood Center) 8 233,419
Proposed ] 233,419
Retail (Power Center) 2 34,758
Proposed 1 8,758
Under Construction 1 26,000
Retail (Strip Center) 4 49,550
Proposed 1 9,000
Under Construction 3 40,550
Total 169 13,552,939

Source: CoStar

2 Source:Hartford Line: TOD Action Plan Executive SummaryVSP, 2019.
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

2. DEMOGRAPHIC AND ECONOMIC

PROFILE

2.1SOCIODEMOGRAPHIC TRENDS

The

Town

of

Enfieldds popul at iflatsince 20104Adthesdme tine atlse

remai ned

population of the market area has experienced some growth, increasing by 1.6% since 2010.Projections indicate
that En f i mihidad gopulation growth through 2025 will be on par with growth expected in  market area.

Table 2
Population and Households

Town of Market

Enfield Area

2010 Population 44 654 1,447,763
2020 Population 44716 1,470,587
2025 Population (Projected) 44962 1,480,782
Population Change 2010-2020 0.1% 1.6%
Proj. Population Change 2020-2025 0.6% 0.7%
2010 Households 16,794 566,178
2020 Households 17,005 575,634
2025 Households (Projected) 17,103 579,560
Households Change 2010-2020 1.3% 1.7%
Households Change 2020-2025 0.6% 0.7%
2010 Avg. Household Size 2.43 2.48
2020 Average Household Size 242 2.48

Source: Esri

The population of the Town of Enfield is slightly older than that in the larger market area, but the difference is
small. The median age in Enfield jumped from 40.4 to 42.1 between 2010 and 2020, and is expected to increase
again slightly to 42.7 in 2025. The market areaexperienced an increase inmedian age over this same period.

Table 3

Age Characteristics - Median Age

Town of Market

Enfield Area

2010 404 39.5
2020 421 41.0
2025 42,7 41.8

Source: Esri

As shown in Figure 1, the Town of Enfield has a higher concentration of population in the 30 -49 age cohorts and a
smaller concentration of children compared to the market area.

W
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Figure 1

Population Distribution by Age, 2020

16%
14%

12%
10%
2%
5%
4%
2%
0%

085  10-18 20-29 30-39 4048 50-59 60-69 7079 BO+
 Market Area  ==ge=Town of Enfield
Source: Esri
Income levels in Enfield arehigher than those in the market area. Based on recent trends, median household

income in the Town of Enfield is expected to grow by 3.4% by 2025- a slower rate of growth than the surrounding
counties.

Table 4

Median Household Income

Town of Market

Enfield Area
2020 §77,317  §67,584
2025 $79,955 572,747
Change in Median Househaold Income (Projected) 3.4% 7.6%
Source: Esri
As shown in Figure2, over 20% of Enfiel do&s

incomes in the $100,000-$149,999range. A not ably hi gher proportion oifithecEnfi el d
$50,000-$149,999 cohorts than the market area.

Figure 2
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Household Distribution by Income

5200,000 or greater —
5150,000-5199,993 |
$50.000-572.990 |
2.2 ECONOM IC CHARACTERISTICS 535,000-549,999 _
sas,000-534,999 |
JOBS/EMPLOYMENT
. . ) . 515,000-524,939 [
As of 2020 there are nearly 19,700 jobs in Enfieldwhich
is 2.5% of all market area jobs.Government and Retail Less than 515,000 |
Trade are the top sectorsin Enfield, each accounting 0% 5% 10% 15% 20% 25%

for 16% of the townds jobs mMarketArea W Town of Enfield ance
and Insurance (14%). There is a greater diversity of jobs
in the market area, with Health Care and Social

Assistance (18%), Government (14%), Manufacturing (10%) and Retail Trade (9%) being the top sectors.

Source: Esri

Table 5
lobs by Sector
Enfield Market Area
MAICS Description 2020 Jobs % of Total 2020 Jobs % of Total
1 Agriculture, Forestry, Fishing and Hunting Ll 0% 1,858 0%
21 Mining, CQuarrying, and Qil and Gas Extraction 0 0% 113 0%
22 Utilities 1 0% 1,920 0%
23 Construction 37 2% 32,969 4%
3 Manufacturing 740 4% 74,579 10%
42 Wholesale Trade 539 3% 23,595 3%
44 Retail Trade 3,135 16% 67,954 9%
43 Transportation and Warehousing 970 5% 31,764 4%
51 Information 221 1% 11,495 1%
32 Finance and Insurance 2,831 14% 20,364 2%
53 Real Estate and Rental and Leasing 270 1% 10,296 1%
34 Professional, Scientific, and Technical Services il 3% 42 641 %
55 Management of Companies and Enterprises 823 4% 14,964 2%
56 Adrninistrative and Support and Waste Management and Remediation Services e47 3% 36,234 5%
&1 Educatianal Services 122 1% 22342 3%
o2 Health Care and Social Assistance 2217 1% 141,887 18%
71 Arts, Entertainment, and Recreation 223 1% 5421 1%
T2 Accommodation and Food Services 1,721 9% 44 479 0%
21 Other Services (except Public Administration) FEE: 4% 34 495 4%
90 Government 3,214 16% 107,783 14%
99 Unclassified Industry <10 0% &3 0%
Total 19,691 100% 772216 100%

Source: Emsi
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ENFIELD SQUARE MAIMARKET ANALYSIS AND MALL REDEVELOPMENT TRENDS STUDY

Over the 10-year period from 2010-2020, Enfield lost 756 jobs while the market area added 2,308 jobs(Table 6). In
Enfield, Finance and Insurance lost the most jobs (605 jobs), followed by Other Services andRetail Trade, which
each lost 238 jobs. Contrastingly, Transportation and Warehousing added 458 jobs, Management of Companies
and Enterprises added 263 jobs, and Health Care and Social Assistance grew by 228 job# the market area.
Health Care and SocialAssistance added the most jobs (21,943 jobs), followed by Transportation and
Warehousing (10,611 jobs).

Table 6
Job Trends, 2010-2020
Enfield Market Area

2010-2020 2010-2020 2010-2020 2010-2020
MAICS Description Change % Change Change % Change
11 Agriculture, Forestry, Fishing and Hunting (33 (27.5%) (443) (19.3%)
21 Mining, Cuarrying, and Qil and Gas Extraction 0 0.0% (82) (35.4%)
22 Utilities () (34.0%) (452) (19.1%)
23 Construction 25 T.2% 2,391 T7.8%
3 Manufacturing (94 (11.3%) (1,368) (1.8%)
42 Whaolesale Trade 94 (13.7%) (2.479) 9.5%)
44 Retail Trade (238) (7.15%:) (8,353) (10.95%)
43 Transportation and Warehousing 458 29.4% 10,611 50.2%
51 Information (1491) (46.3%) (2.445) (17.5%)
52 Finance and Insurance (605) (17.5%) (7.540) (11.5%)
33 Real Estate and Rental and Leasing A7) (14.8%) (130) (1.2%:)
34 Professional, Scientific, and Technical Services 44 T.0% 4 407 11.5%
35 Management of Companies and Enterprises 263 46.9% 3,711 33.0%
56 Adrninistrative and Support and Waste Management and Remediation Services 16 2.6% 1,819 5.3%
i Educational Services 13 (9.6%) 935 4.4%
fd Health Care and Social Assistance 228 11.4% 21,843 18.3%
71 Arts, Entertainment, and Recreation (23 (9.4%) (1,9494) (17.5%)
T2 Accommodation and Food Services (62) (3.4%) (3,055) (6.4%)
21 Other Services (except Public Adrministration) (283) (20.8%) (10.211) (22.8%)
a0 Government (100) (3.05%) (4,629) (4.15%)
o9 Unclassified Industry Insf, Data  Insf. Data 50 3IT44%
Total (756) (3.7%) 2,308 0.3%
Source: Emsi
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The largest employers in Enfield span a variety of industries, including manufacturing, retail, and wholesaletrade.
The top employers in terms of number of employees are outlined in Table 7. It should be noted that Lego has
largely vacated its headquarters in Enfidd, which is not reflected in the most recent data available from the
Connecticut Department of Labor.

Table 7
Top Employers, Town of Enfield
Business Industry # of Employees
Lego Systems Inc Games, Toys, & Children's Vehicles Manufacturing 1,000-4,999
Brooks Brothers Group Clothing 500-999
Precision Carnera Repair Photographic Equipment-Repairing 250-499
Mew Brunswick Scientific Co Laboratory Equipment & Supplies Manufacturers 250-499
Enfield Carrectional Instn Correctional Institutions-Private 250-499
Costco Wholesale Wholesale Clubs 200-249
Target Department Stores 200-249
Red Robin Gourrnet Burgers  Full-5ervice Restaurant 100-249
All American Waste Garbage Collection 100-249
Blair Manor Mursing & Convalescent Homes 100-249
Community Health Resources  Mental Health Clinics 100-249
Hazardville Wellness Health Care Facilities 100-249
Allied Community Sve Payroll Preparation Service 100-249
Anccoil Corp Exporters (wholesale_ 100-249
Martin-Brower Co Food Products (wholesale) 100-249
Srnyth Bus Ce Bus Lines 100-249
USRS Post Offices 100-249
AW Hastings & Co Windows 100-249
Best Buy Electronic Equipment & Supplies 100-249
Big ¥ Grocers 100-249
Home Depot Home Centers 100-249
Kohl's Department Stores 100-249
Shoprite Grocers 100-249
Stop & Shop Grocers 100-249

Source: Conmecticut Department of Labar

"Mate that some emplovers have downsized or closed since the publication of this list.

The unemployment rate in Enfield remains elevated as a result of the COVIB19 pandemic. As of March 2021,
unemployment in Enfield was 7.8% compared to 2.8% pre pandemic. This is similar to the counties that make up
the market area, although the unemployment rate is lower in Enfield than in Hartford and Hampden counties .
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Table 8
Unemployment Rate

Hartford Hampden  Tolland
County, County, County,

Enfield cT hA CT
2016 4.4% 41% 4.8% 3.4%
2017 3.7% 3.8% 4.6% 3.2%
2018 3.0% 3.3% 4.2% 2.7%
2019 2.8% 3.2% 3.6% 2.7%
2020 7.2% 7.9% 8.1% 6.1%
2021 ¥TD (March) 7.8% 8.6% 8.5% 6.8%

Sowurce: Bureau of Labor Statistics

OCCUPATIONS AND EARNINGS

Within Enfield, Management Occupations (1,761 jobs) and Legal Occupations (140 jobs) have median annual
earnings in excess of $100,000Median annual earnings for many occupations, including these, are higher in
Enfield than in the market area.
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Table 9
Occupations and Annual Earnings
Town of Enfield Market Area

2020 Median Annual 2020 Median Annual
SOC Descripticn lobs Earnings Jobs Earnings
11-0000 Management Occupations 1,761 §124 271 61,444 §117.444
13-0000 Business and Financial Operations Occupations 1,607 570,934 50208 575,371
15-0000 Computer and Mathemnatical Occupations 718 §91,825 24235 588,473
17-0000 Architecture and Engineering Cccupations 266 588,356 16,773 847,352
19-0000 Life, Physical, and Social Science Occupations 175 570,261 5,989 575,114
21-0000 Community and Social Service Occupations 442 854579 19,575 550,348
23-0000 Legal Occupations 140 §101,269 217 543,000
25-0000 Educational Instruction and Library Occupations 1,104 60865 49192 561,333
27-0000 Arts, Design, Entertainment, Sports, and Media Occupations 251 §50,899 11,000 554,000
29-0000 Healthcare Practitioners and Technical Occupations 739 580,704 49332 §77.405
31-0000 Healthcare Support Occupations &77 §32378 47,430 832,335
33-0000 Protective Service Occupations 386 §62 575 16,366 552,072
35-0000 Food Preparation and Serving Related Occupations 1,692 §26,.286 47302 527,906
37-0000 Building and Grounds Cleaning and Maintenance Occupations g42 533,860 25,108 §33,961
39-0000 Perscnal Care and Service Qccupations 559 528,762 21,403 529,623
41-0000 Sales and Related Cccupations 2,540 §33,064 64809 534,439
43-0000 Office and Administrative Support Occupations 2 602 543,869 99671 543,384
45-0000 Farrning, Fishing, and Forestry Occupations a7 529,436 1,373 530,450
47-0000 Construction and Extraction Occupations 374 se0062 26427 557,308
49-0000 Installation, Maintenance, and Repair Occupations 678 §51,231 24682 553,048
51-0000 Production Occupations 631 44633 42882 543,333
53-0000 Transpertation and Material Moving Occupations 1,603 §33,743 56,540 534,721
55-0000 Military-only cccupations 46 538,340 1,682 546,061
99-0000 Unclassified Occupation 0 50 0 50.00
Total 19,601 772,216

Source: Emsi
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COMMUTING PATTERNS

Over the five-year period from 2013 to 2018 the portion of workers commuting into Enfield and the portion of

resident workers commuting out of Enfield hasincreased . As of 2018, 81% of Enfiel dds
Enfield and 84% of Enf i elidofshetovensi dent wor kers work outs

Table 10

Cnmmuting Patterns, Town of Enfield CT

2013 2018

Count Percentage Count Percentage
Employed in Town 14,783 100% 15,264 100%
Employed in Town but Living Elsewhere 11,685 79% 12,323 81%
Employed and Living in the Town 3,088 21% 2,941 19%
Living in the Town 17,270 100% 18,634 100%
Living in the Town but Employed Elsewhere 14,182 82% 15,6083 84%
Living and Employed in the Town 3,088 18% 2,841 16%

Source: US Census Bureau OnTheMap

As shown in the following table, many residents are commuting to jobs elsewhere in the immediate region of
Hartford, Hampden, and Tolland counties. Other popular destinations for Enfield residents to comm ute to include
the counties of southern Connecticut. E n f i kighwa§ access makes itfeasible to residents to commute to
several smaller metro areas and employment hubs.More specifically, Hartford, Springfield, East Hartford, and
Windsor Locks are the most popular places that Enfield residents work (Table 12).

Table 11

Most Common Commuting Destinations for
Enfield Residents, Counties, 2018

Count Share
Hartford County, CT 11,204 63.9%
Hampden County, MA 2783 14.9%
Tolland County, CT g2z 4.9%
Mew Haven County, CT 719 3.9%
Fairfield County, CT 664 3.6%
Middlesex County, CT 258 1.4%
Mew London County, CT 191 1.0%
Litchfield County, CT 139 0.7%
Hampshire County, W& 113 0.6%
Windham County, CT E:}' a5 0.5%
All Other Locations 84n 4.5%

Sources US Census Bureau OnTheMap

*Percentages may not equal 100% due to rounding.
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Map 4: Where Enfield Residents Work (Counties)

Table 12
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